How to Read an Internet Reporter Report

Below is a screen capture of a Reporter Report, complete with explanations of key numbers. Please note that all
the numbers are based on the 2002 Fall MRI study, and that the projected numbers (000) are expressed in
thousands.

Base counts: in the MRI Fall 2002 Projected Count (000): projected to the
study weighted to Total ‘000, there full population, 46,006,000 Adults 18-
were 64,715,000 Adults 18-34 in the 34 have drank a Regular Cola Drink,
48 contiguous United States Not Diet in the Last 6 Months.
/ Percent Across: out of
|B] ¢ | E | ¥ | 6 | | Adults18-34,71.1%
1 Beverages drank Regular Cola
2 Regular Caola Drinks, Mot Diet Drinks, Not Diet in
3 Drank in Last & Mnnths Total Last 6 months.
4 Adults 18+
5 Tatal 000 | Proj OO F Pct Do Index
5 ross Percent Down: out of
7 |Total EEIflEIEfl 119291 / A8.2 100 100 all the people who
8 |Adults 15-34 | BA715  4B005 71.1 385 122 | drank Regular Cola
9 |Adults 18-49 130165 84623 B5 70.9 112 | Drinks, Not Diet,
10 | Adults 25-54 120777 74665 B1.8 B2E 106 38.6% are Adults 18-
34.
“* 7 Sign: If thereis an asterisk Index: people who drank Regular Cola Drinks, Not Diet,
sign, that means the sample sizeis are (122-100=) 22% more likely than the general
less than 50 respondents and the population to be Adults 18-34; also, Adults 18-34 are
numbers are unstable and should 22% more likely than the general population to drink
not be used. Regular Cola Drinks, Not Diet.

How the Numbers are Derived

Pct. Across= 71.1 | The percent calculated by dividing the Proj * 000 value in the row by the Total
000 value in the base column=46006/64715=71.1%.

Pct. Down= 38.6 | The percent calculated by dividing the Proj’ 000 value in the row by the Proj.
‘000 value in the base row=46006/119291=38.6%.

Index=122 | The percent calculated by dividing the Pct. Across in the row by the Pct.
Acrossin the base row (71.1/58.2).




Internet Reporter

Report Volume Types

Media - Demos with Media (Individual/Type/Formats/Quintiles)
Magazine Qualitative — Magazine Qualitative

Magazine Cumulative — Magazine 4-lssue Reach & Frequency Cume
Product — Demos & Media against Product Categories

Target Reports

Media Reports (Demographics)
Head of Household
Homemaker/Principal Shopper
Household
Respondent
Spouse

Magazine Qualitative Reports
Magazine Cumulative Reports

Product Reports
Apparel/Accessories
Automotive
Automotive Aftermarket
Automotive Miscellaneous
Beverages
Candy/Sweets/Snacks
Electronics
Financial
Health & Beauty Aids
Home
Household Products Baby/Children
Household Products Food Products
Household Products — Non-Food Products
Household Products Pets
Insurance
Leisure/Sports
Personal Care
Personal ltems
Shopping
Tobacco
Travel
Trucks/ATV/Motorcycles




Accessing Reporter

1. Go to www.mriplus.com
2. Create a new account by clicking on “Register for a FREE Account”
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4. E-mail with a validation link will be sent to your e-mail account, which you
must click in order to get access to Reporter Data.

5. Once you are in the MRI+ website click on “Internet Reporter” for access.
|HRI Intormatien Systems
Spnng 2004 Wedia dats 5 avadabbe



http://www.mriplus.com/

Getting Started

1. Begin by choosing a Report Volume (ex. Fall 2002 Product) or Type in a

Keyword Search

2. Choose a Report (ex. Health and Beauty Aids)

Choose a Report Volume

Spring 2003 Media
Sprlng 2003 Magazine Qualitative
= 2E|E|3 Maazme Cumulative

Spring ZDDZ F'rcn:luct
Fall 2001 Product

Choose a Report

apparel/Accessaries
Autormotive

Autormotive Aftermarket
Autormmotive Miscellaneous

Beverages
Candy,/Sweets/Snacks

Electronics

Financial

Health & Beauty Aids
Home

Or Search by Keyword

I Search I

3. A Report Window appears, automatically generating a Report based upon
the first Category, Base and Target in the lists.

Reporter
: : | Report
IMew Database Change Report Wiew Surnrmary Wiew Report List g out
Category Fall 2002 Product
Adhesive Bandages .
Aftershave Lotion & Cologne For Men Health & Beauty Aids Brint
Ailments/Rermedies - Used prescrip T |
Asthma Relief Remediesd Change adhesive Bandages
Athlete's Foot/Foot Care - Category Used in last 6 months Total
Bath/Shower additives (Wumen) , Base, Base: Adults 16+
Blusher (Waornen) or LI Spreadshest
Target Total  Praj  Pct
Stub ‘ood ‘000 Across D
Tatal z04 964 117,499 1000 5
Adults 18-34 64,715 35,267 300 5
Adults 18-49 130,165 71,772 611 5
.......................................................................................................... Adults 25-54 120,777 66,801 5869 &
Used in last & months Heawvy (< Age 16-24 27,093 14,774 126 &
Used in last & months Medium Z-3] Age 25-34 37,615 20,493 174 S
Llseg in :ast & mnntl;s ngh’é(D_—dlll i fige 35-44 44,983 25,054 213 5
Used in last & months Band-&1d Antibiotic
Used in last & months Band-Aid Clear GCE R Sl e e e
Used in last & months Band-aid Extra Large Age 55-64 23,914 14,294 122 5
Used in last & months Band-aid Flexible Fabric Ll Age 654+ 33,174 21,630 184 &
Men 95,303 50424 429 5
Cptions | Add to your reparts | Men 18-34 31,990 15,082 128 4
Men 15-49 64,214 30,720 261 4
= ol sl sl 5

To Change your Report:

a. Choose by clicking on a new Category

b. Choose by clicking on a new Base

c. Choose by clicking on a new Target
A Report i1s automatically generated with each change. The Product report
contains Demographic and Media variables in the Rows and Population
estimates across the Columns.




Internet Reporter Options

5. To change variables in the Rows or Columns, click on the Options button.

An Options Window will appear.

3 MRI Reporter - Microsoft Internet Explorer o [m 23(‘;"2?3 -

Show Columns: Remove
Total ‘000 Proj '000 Pct Across Pt anﬂ/lﬁm‘ex/ Remove
2 i v v v

~

Sort
Sort by: [Unsorted Report Rows Rows:
b Race: Black Add or
Media and Demo types: y Race: Asian R
All Media & Demos - Race: other <+— Remove
Cemos Spanish speaking-English languagd Individua
s Mediarmarkets: Top 5 |
Cagle Mediarmarkets: MNext 6-10
MNewspapers * Internet Quintile I
mh Add or * Internet Quintile II
* Quintiles R * Internet Quintile I11
Radio <«——| nemove * Internet Quintile Iv
T Types of * Internet Quintile
Mags-Airline Variable : Magazine Qu!nt!:e I (Heawy)
- i ~ = Magazine Quintile II
Mags-Automotive —I * Magazine Quintile III
* Magazine Quintile IV ;I
Add| Remowve * Indicates selected rows
ﬂalll Clear |
Modify | Close |

6. Select or de-select Column variables by checking the boxes across the
top (ex. Total (000), Index, etc.)
7. Selecting or De-selecting Rows:
a. “Media and Demo Types” box contains data groups.

1. Select a row type — select by clicking (asterisk (*) will
appear next to title) and click the Add button. Asterisks are
automatically added to the individual rows.

11. De-Select a row type — click to de-select (asterisk is
removed) and click the Remove button. Asterisks are
automatically removed from the individual rows.

b. “Rows” box contains Individual rows.

i. Select an individual row - select by clicking on each row
title. Asterisks are automatically added to the individual
rows.

i1i. De-Select an individual row — click to de-select and the
asterisks are automatically removed.
8. Choose “Modify” to have any changes saved/accepted to Report. This will
automatically return you back to the Report Window.



Sorting

9. To Sort:

a. In the Report Window, click on one of the blue highlighted Columns
and the system will automatically sort that column in descending order.
Reporter
|rew Database Change Report Yiew Summaty Miew Report List Log out
Category Fall 2002 Product click on :I
fdhesive Bandages H
aftershave Lotion & Cologne For Men Health & Beauw Aids Blue
Ailments/Remedies - Used prescription remedy for Highlighted
fsthma Relief Remedies (Nonprescription) adhesive Bandages col
Athlete's Foot/Foot Care Products Used in last & months Total olumns to
Bath/Shower additives (Wormen) Base: Adults 18+ Cnrt
Blusher {('"Women) LI Spreadsheet
Base Total Proi Pt
Stub 'ooo '000 Across Dic
’MEH 18+ Total 204,964 117,499 100.0 5
Wornen 15+ Adults 18-34 64,715 35,267 30,0 §
e Adults 18-49 130,165 71,772 611 &
10. In the Options Window, use the Pull Down Menu to select a Column on
which to sort. Click on the Modify button and the report will in
descending order.
Show Calurnns: OptiOﬂS
Total ‘000 Proj '0 Window — [ross Pct Down Index
v v Sort ¥ Iv v
Pul Idown
Sort by ILInsu:ur'teu:I "I Menu
Media anl ~ollts 18-34 :l
all Medi Prl:lj '‘noon - : adults 15-49
Demas Pct Across adults 25-54
Magazin|Pct Down el oR
Cahle |Index Age 25-34
MNewspapers e
. Age 45-54
Cnline
_— Age 55-64
Quintiles o Bo4
Radio ae
TV Men
Mags-airline _I mzz 12_33
- i - h
Mags-automotive Men 25-Ed
Wornen ;I
Add Rermowve * Indicates selected rows
Alll Clear
Madify | Close |




Saving or Downloading to Excel Reports

11. To Save: Click “Add to Your Reports” button.

12. To create a Spreadsheet: Click on the “Excel Spreadsheet” link.
13. To Print: Click on the “Print” button.

14. To View Saved Reports: Click on “View Report List” link.
a. Report Volume ‘“Magazine Cumulative” cannot be added to your Report

List.
15 — 14 - =
Rgpg-rte-r View Print
Saved \ Repor
Mew Database Change Report Miew Sy R?port Miew Report List t |t
Category List roduct
Lip Care . 8
Lipstick & Lip Gloss (Women) 2l Health & Beauty Aids -
Loose Face Powder (Wormen) Frint |
Mascara [Women) Mouthwash
Medicated Skin Cintrments — uUsed in last & months | 13 — Download
Medicated Throat Remedies Base: Adults 13+ report to
Spreadsheet | Microsoft
Base Stub Tatal '0 u:ru| U:IU ForRTross Foroiown Index
Adults 18-34 64,715 4,516 24.8 7.0 ]
Men 18+ Adults 15-49 130,165 9,393 51.6 7.2 a1
iOE R, Adults 25-54 120,777 9,485 521 7.0 &3
Target ) ) ) ) )
Used in last & months Colgate Fluarigard : iz | than 50,
Used in last & months Green Mint 12 — Save B2 1= less Hhan
Used in last & months Lavaris 1212509 PM 1=
Used in last & months Listering Crellow) RePorF by 12:25:09 PM
Used in last & months Listerine Cool Mint (Blue) Clicki ng on Add
Used in last & months Listermint to your reports
Used in last & months Rembrandt button
Used in last & months Scope Original (Green) /

Options I Add to vour reports |




Standard Internet Reporter Reports

15. The Main Report screen has a link to standard product category
reports. Click on the View Summary link to view product category only
reports.

Reporter 16 — View
4« | Summary Report
Mew Database Change Report Wiew Summmary (PI"OdUCt Log out
Category Fall 20d Categories Only)
:_:E EEKER- Lin Sln Fiiterment d Health N

Fall 2002 Product Summary

A ccessones: Costume Jeweliy

A ccessones: Fine Jewelry

A ccessonies: W atches

Alcohol: Beer, Domestic, Low Calone
| Alcohol: BeerdfAle, Domestic, Fopular
A lcohol: Beerddle, Domestic, Premium
Acohol: Beerfble, Diommestic, Eeoular
A lcohol: BeerfAle, Diomestic, Super Premium
A lcohol, Beerfile, Tmported

Alcohol Beer, LowiTlo Alcohol
|Alcohol: Beerfdlde, Total

| Alcohol: Bourbon

| Alcohol: Brands

| Alcohel: Canadian "Whislkoy

Alcohel: Champasne, Told Thaclke & Sparkhne Wines
Alcohol: Cognac

Alcohel: Cordials & Taqueurs

1Al ohol Gin

| Alcohcl: Tnish Whisleew

| Alcohol: Balt Tiguor

A o ohol: Ielizzed Dininles

A lcohol: Ivlizzed Dirinles, Prepared WWhth Tigquor

LA lcohol: Iviszed Dirinles, Prepared “WWithout Taquor
A lcohol: Port, Sherry & Diessert “WWines

A lcohol: Fum

Alcohol: Fve or Blended WWhislcew
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Notes

IT your Internet Reporter session is inactive for 20 minutes or longer,
you must log on again.
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